1EAM
KENTUCKY.

CABINET FOR HEALTH
AND FAMILY SERVICES

Medicaid Stakeholder Survey Findings




e
Methodology

Targeted Key
Conducted through  Stakeholders in the Open May 2024-

LimeSurvey KY Medicaid July 2024
program

8 questions 597 responses




Role as a Medicaid Stakeholder

Insurance agent
Prefer not to say 5%
5%

kynector
8%

Health Care Provider
32%

Community organizer
8%

Other
8%

Medicaid Advocate

14% Caregiver of someone who

receives Medicaid services
20%

For those who chose the “other” option,
some of the roles reported were case
manager, current or former Medicaid
recipient and social workers.
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e
Awareness of Medicaid Renewal Information

Sharing

For these results, “Very Aware” and “Somewhat Aware” answer choices were combined into “Aware”

MedicaidUnwinding.ky.gov website
Monthly unwinding public forums
Unwinding social media updates

Unwinding email communications

Unwinding texts

to members

Unwinding radio spots

Unwinding billboards

DMS car wraps

63% (N=229)
52% (N=189)
45% (N=162)

62% (N=124)
32% (N=115)
24% (N=87)
24% (N=86)
12% (N=46)

37% (N=135)
48% (N=173)
55% (N=201)

38% (N=138)
68% (N=247)
76% (N=274)
76% (N=275)

88% (N=315)
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Value of Resources

For these results, the Likert Scale responses were averaged across all responses to determine an
average score. (Extremely Valuable=5, Very Valuable=4, Somewhat Valuable=3, Slightly
Valuable=2 and Not Valuable at all=1).
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Frequency of Medicaidunwinding.ky.gov use

400

350

300

250

200

150

100

50

General DMS updates and
news

Downloading fliers and
resources for members

Downloading fliers and
resources for providers

Registering for stakeholder
forum

O Yes, | frequently use the site for this
purpose

O Yes, but | rarely use the site for this
purpose

@ No, but | am interested in this

B No, | do not use the site
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R
Preferred Method to Receive Information

350

50%
300

250

“All of the above”

200

made up 12% (n=64) Some additional answers
of responses among those who
150
answered “other”
18% /‘ include case managers,
100 . .
written mail, and text
12% 12%
. 9% messages.
) ]
Email Website Stakeholder meeting All of the Above Social Media Other

TEAM i
KENTUCKY.

CABINET FOR HEALTH
AND FAMILY SERVICES



Followed Social Media Platforms

LinkedIn Twitter (X) Instagram
2% 2% 2%
YouTube
3%

Facebook
29%

| do not follow any DMS social
media platforms
62%
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R
Value of Social Media

For these results, the Likert Scale responses were averaged across all responses to determine an
average score. (Extremely Valuable=5, Very Valuable=4, Somewhat Valuable=3, Slightly
Valuable=2 and Not Valuable at all=1).
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e
Suggestions to Further Improve the Impact of

KY Resources

Making the
communications easier Better advertising of
to understand or having resources
them in “plain” English

In-person meetings

Use email for More focus on social

important notices media marketing Improve wait times

*Other suggestions regarding legislative issues are also available for review™
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R
Points of Consideration

Interaction with paid advertising
(radio spots, billboards, car wraps)
seems to be lacking. Consider diving
into impact analysis.

Email was the most popular form of
communication pointing to the fact
that provider ListServs are strong.
Consider leveraging for future
communications.
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